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Â ñòàòüå ïðåäñòàâëåíû ìåòîäîëîãè÷åñêèå ïðèíöèïû, ìåòîäè÷åñêèå ïîëîæåíèÿ è ïðàêòè-
÷åñêèå ïðåäëîæåíèÿ ïî ôîðìèðîâàíèþ è ðàçâèòèþ èíñòèòóòîâ äîìàøíåãî õîçÿéñòâà â ñî-
âðåìåííîé ðîññèéñêîé ýêîíîìèêå. Îñîáîå âíèìàíèå óäåëåíî ñîäåðæàíèþ ñáåðåãàòåëüíûõ
ñòðàòåãèé äîìàøíèõ õîçÿéñòâ è îñîáåííîñòÿì èõ ðåàëèçàöèè â ñîâðåìåííîé ðîññèéñêîé
ýêîíîìèêå.
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HOUSE FARMS IN ECONOMIC SYSTEM OF MODERN POST-INDUSTRIAL SOCIETY

IIn the clause presented methodological principles, methodical provisions and practical offers of
formation and development institutes of household in modern Russian economy.Special attention
paid to content of savings strategy of house farms and features of their realization in modern Russian
economy.

Keywords: household, institutes, contract relations, transactional expenses, strategy of consumer
behavior.
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ÌÅÕÀÍÈÇÌ ÓÏÐÀÂËÅÍÈß ÊÎÍÊÓÐÅÍÒÍÛÌ ÑÒÀÒÓÑÎÌ ÏÐÎÄÎÂÎËÜÑÒÂÅÍÍÎÃÎ ÐÛÍÊÀ

Óñòîé÷èâîå ïîëîæåíèå ðûíêà â êîíêóðåíòíîé áîðüáå îïðåäåëÿåò åãî êîíêóðåíòíûé ñòà-
òóñ, êîòîðûé, â ñâîþ î÷åðåäü, ÿâëÿåòñÿ êðèòåðèåì ïðèâëåêàòåëüíîñòè òåððèòîðèè è ýô-
ôåêòèâíîñòè åãî óïðàâëåíèÿ. Êàòåãîðèÿ «êîíêóðåíòíûé ñòàòóñ» ìíîãîôàêòîðíàÿ è ìíî-
ãîóðîâíåâàÿ, èñïîëüçóåìàÿ êàê äëÿ òåêóùåãî, òàê è äëÿ ñòðàòåãè÷åñêîãî ïëàíèðîâàíèÿ ðàç-
âèòèÿ îòðàñëåâîãî ðûíêà. Â òàêèõ óñëîâèÿõ íåëüçÿ îãðàíè÷èòüñÿ ýïèçîäè÷åñêèìè ðàñ÷åòà-
ìè ïîêàçàòåëåé ýêîíîìè÷åñêîé êîíöåíòðàöèè èëè êîíêóðåíòîñïîñîáíîñòè ðûíêà, îñîáóþ
àêòóàëüíîñòü ïðèîáðåòàþò ìåõàíèçìû âûÿâëåíèÿ âçàèìîñâÿçåé èíñòðóìåíòîâ êîíêó-
ðåíòíîé ñðåäû, îáîñíîâàíèå ýôôåêòèâíûõ ïîäõîäîâ ê àíàëèçó è îïðåäåëåíèþ ñòðàòåãè÷å-
ñêèõ íàïðàâëåíèé ðàçâèòèÿ êîíêóðåíòíîé ñðåäû îòðàñëåâîãî ðûíêà.

Êëþ÷åâûå ñëîâà: êîíêóðåíòíûé ñòàòóñ, ìåõàíèçì óïðàâëåíèÿ êîíêóðåíòíûì ñòàòóñîì, ïðîäî-
âîëüñòâåííûé ðûíîê, èíñòðóìåíòàðèé âîçäåéñòâèÿ íà êîíêóðåíòíûé ñòàòóñ

e-mail: Luda210173@mail.ru

Yushkova L.V.

MECHANISM OF MANAGING THE COMPETITIVE STATUS OF FOOD MARKET

Steady position of the market in competitive struggle defines its competitive status which, in turn,
becomes a criterion for the territory attractiveness and efficiency of its management. The category



«competitive status» is used both for current and for strategic planning of the branch market
development. In such conditions random calculations of indicators for economic concentration or
competitiveness of the market are not enough. The mechanisms for identifying interrelations between
the tools of competitive environment, working out effective approaches for analyzing and defining the
strategic directions of the market competitive environment acquire special relevance.

Keywords: competitive status, mechanism of managing the competitive status, food market, tools of
influencing the competitive status.
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ÎÑÎÁÅÍÍÎÑÒÈ ÔÎÐÌÈÐÎÂÀÍÈß È ÐÅÃÓËÈÐÎÂÀÍÈß ÂÀËÞÒÍÎÃÎ ÊÓÐÑÀ Â ÑÒÐÀÍÀÕ
ÒÀÌÎÆÅÍÍÎÃÎ ÑÎÞÇÀ

Ñèñòåìà âàëþòíîãî ðåãóëèðîâàíèÿ è âàëþòíîãî êîíòðîëÿ êàê ìåõàíèçì ðåàëèçàöèè âà-
ëþòíîé ïîëèòèêè ÿâëÿåòñÿ íåîòúåìëåìîé ÷àñòüþ ýêîíîìè÷åñêîé ïîëèòèêè ñòðàíû, òàê
êàê èíñòðóìåíòû âàëþòíîãî ðåãóëèðîâàíèÿ è êîíòðîëÿ îáåñïå÷èâàþò íåîáõîäèìóþ äèíà-
ìèêó ðàçâèòèÿ âíåøíåé òîðãîâëè, îäíîâðåìåííî çàùèùàÿ íàöèîíàëüíûé ôèíàíñîâûé ðûíîê
îò íåãàòèâíîãî âîçäåéñòâèÿ èíîñòðàííîãî ñïåêóëÿòèâíîãî êàïèòàëà è óòå÷êè íàöèîíàëü-
íîãî êàïèòàëà.
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Efremov K.I.

PECULIARITIES OF FORMATION AND REGULATION OF THE EXCHANGE RATE IN COUNTRIES
OF THE CUSTOMS UNION

The system of currency regulation and currency control as the mechanism of realization of currency
policy is an integral part of economic policy of the country as instruments of currency regulation and
control provide necessary dynamics of development of foreign trade, at the same time protecting the
national financial market from negative impact of the foreign speculative capital and leakage of the
national capital.

Keywords: currency system, dynamics of rate of exchange, modes of rate of exchange, international
currency-financial system, international money relations, theories of rate of exchange.
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ÓÏÐÀÂËÅÍÈÅ ÌÀÐÊÅÒÈÍÃÎÌ ÈÍÒÅËËÅÊÒÓÀËÜÍÎÅÌÊÈÕ ÈÍÍÎÂÀÖÈÎÍÍÛÕ ÏÐÎÄÓÊÒÎÂ

Â äàííîé ñòàòüå îñíîâíîå âíèìàíèå óäåëåíî âîïðîñó óïðàâëåíèÿ èíòåëëåêòóàëüíî åìêèõ
èííîâàöèîííûõ ïðîäóêòîâ (äàëåå ÈÈÏ) â îòêðûòûõ èííîâàöèîííûõ ïðîöåññàõ, îõâàòûâàþ-
ùèõ âñå ýòàïû ïðåâðàùåíèÿ èäåè â ÈÈÏ, âêëþ÷àÿ ïðîãíîçèðîâàíèå, ñîçäàíèå, çàùèòó, âíå-
äðåíèå è êîììåðöèàëèçàöèþ.
Êàæäûé ýòàï ýâîëþöèè â ìîäåëèðîâàíèè èííîâàöèîííûõ ïðîöåññîâ òåñíî ñâÿçàí ñ êàðäè-
íàëüíûì èçìåíåíèåì â õàðàêòåðå ñîöèàëüíîãî è ýêîíîìè÷åñêîãî óêëàäà îáùåñòâà. Â ñâîþ
î÷åðåäü, âûçâàííûå ýêîíîìè÷åñêèìè è ñîöèàëüíûìè èçìåíåíèÿìè èííîâàöèè, ïðîâîöèðóþò
íîâûé âèòîê ðàçâèòèÿ ìàðêåòèíãîâûõ òåõíîëîãèé óïðàâëåíèÿ.
È íà ñåãîäíÿøíèé äåíü â ýêîíîìèêå ñëîæèëàñü ñèòóàöèÿ, ïðè êîòîðîé öåëûé ðÿä ôàêòîðîâ
îïðåäåëÿåò íîâûå îòêðûâàþùèåñÿ âîçìîæíîñòè äëÿ ñîâåðøåíñòâîâàíèÿ ïîäõîäîâ ê óïðàâ-
ëåíèþ ìàðêåòèíãîì ÈÈÏ: ðàçâèòèå ýêîíîìèêè îòêðûòûõ èííîâàöèé è òåõíîëîãèé âîâëå÷å-
íèÿ ïîòðåáèòåëåé â èííîâàöèîííûå ïðîöåññû, ñîâåðøåíñòâîâàíèå èíôîðìàöèîííûõ ñèñ-
òåì èíäèâèäóàëèçàöèè, ìîáèëüíîñòü èíòåëëåêòóàëüíîãî êàïèòàëà.
Êîìïàíèÿ äîëæíà ïîñòîÿííî äâèãàòüñÿ âïåðåä, ñîçäàâàòü íîâûå òîâàðû è óñëóãè íà îñíîâå
÷åòêî âûâåðåííîãî ïîçèöèîíèðîâàíèÿ è ñèñòåìû êîììóíèêàöèé, îòêðûâàòü äëÿ öåëåâûõ ïî-
òðåáèòåëåé íîâûå ïîëåçíûå âîçìîæíîñòè, ïîñòîÿííî áûòü óâåðåííîé â ñîîòâåòñòâèè íî-



âûõ òîâàðîâ èõ äèíàìè÷íî ìåíÿþùèìñÿ ïîòðåáíîñòÿì è æåëàíèÿì. Ðàçðàáîòêà íîâîé ïðî-
äóêöèè è óñëóã â èíòåðíåòå ñåãîäíÿ ïðîèñõîäèò â áûñòðî ìåíÿþùåéñÿ îáñòàíîâêå, òðå-
áóþùåé ïîñòîÿííîãî ïðèñïîñîáëåíèÿ ê íîâûì óñëîâèÿì.
Ïðèìåíèòåëüíî ê ñîâðåìåííûì âîçìîæíîñòÿì, îïðåäåëÿåìûì èçìåíåíèÿìè ýêîíîìè÷å-
ñêîé è ìàðêåòèíãîâîé ñðåäû, àâòîðîì ñòàòüè âûÿâëåíû è èññëåäîâàíû êëþ÷åâûå ïðîáëå-
ìû, êîòîðûå íå ðåøàþò èçâåñòíûå ïîäõîäû ê óïðàâëåíèþ ìàðêåòèíãîì èíòåëëåêòóàëüíî-
åìêèõ èííîâàöèîííûõ ïðîäóêòîâ, ò.ê. íåäîñòàòî÷íîå ïðîíèêíîâåíèå òðåíäîâ ñîöèàëèçàöèè
è èíäèâèäóàëèçàöèè â ýêîíîìèêå ïðèâîäèò ê íåäîñòàòî÷íî ýôôåêòèâíîìó ïðèìåíåíèþ èí-
ñòðóìåíòîâ è ìåòîäîâ óïðàâëåíèÿ ìàðêåòèíãîì îòêðûòûõ èííîâàöèîííûõ ïðîöåññîâ.
Äëÿ îðãàíèçàòîðà èííîâàöèîííîãî ïðîöåññà ìîäåëè ïîçâîëÿþò âûÿâèòü íàèáîëåå ïåð-
ñïåêòèâíûå íàïðàâëåíèÿ ðàçðàáîòêè; íàðàñòèòü èíòåëëåêòóàëüíóþ áàçó; îðãàíèçîâàòü
ïðîöåññ ðàçâèòèÿ íåîãðàíè÷åííîãî êîëè÷åñòâà àëüòåðíàòèâíûõ öåïåé ñîáûòèé. Ñîãëàñ-
íî äàííûì ìîäåëÿì êàæäîå ñîáûòèå ëþáîé ñóùåñòâóþùåé öåïè ìîæåò ÿâëÿòüñÿ îòïðàâ-
íîé òî÷êîé ðàçâèòèÿ àëüòåðíàòèâíîé öåïè ñîáûòèé è, ñîîòâåòñòâåííî, èñòî÷íèêîì
àëüòåðíàòèâíîãî èíòåëëåêòóàëüíîãî ïðîäóêòà.

Êëþ÷åâûå ñëîâà: ìàðêåòèíã, èíòåëëåêòóàëüíî åìêèé èííîâàöèîííûé ïðîäóêò, óïðàâëåíèå,
îòêðûòûé èííîâàöèîííûé ïðîöåññ, ñèñòåìíûå ìîäåëè, ïðîöåññíûå ìîäåëè

e-mail: adalena@mail.ru

Adamenko Å.

INTELLECTUAL INNOVATIVE PRODUCTS MARKETING MANAGEMENT

This article focuses on the issue of marketing management of intellectual innovative products
(hereinafter IIP) in open innovation processes, covering all stages of turning ideas into IIP, including:
forecasting, creation, protection, implementation & commercialization. and offer consumers
innovative products and services with a significant competitive advantages.
Every step in innovative processes models evolution is closely linked to the fundamental changes in
social and economic development. From another side, caused by economic and social changes
innovations provoke new steps in development of marketing management technologies.
Today economy situation is characterized by a range of factors which determine the opportunities to
improve IIP marketing management approaches: the economic development of open innovation and
technology engages consumers in innovative processes, improves information systems customize,
intellectual capital mobility.
Business processes modify, consumer economy enter a new quality level, marketing management
approaches improve.
Company must move forward, create new products and services and create new opportunities for
useful target consumers. Company must be confident in new products under rapidly changing
market needs. Today new products and services are developed in dynamic environment in Internet &
it requires constant adoption for changing conditions.
Applied to actual possibilities that economic and market environments changes provoke, the author
identified and explored key issues that the known approaches to IIP marketing management do not solve
because of insufficient penetration of socialization and individualization trends in the economy leads to
insufficiently effective use of open innovation processes marketing management tools and techniques.
The approach of eventology principles use in open innovation marketing management is
represented with process models, based on the trend of socialization and individualization. Based on
current IT tools, it can effectively identify and exploit not only the final, but the intermediate results of
decentralized intellectual processes, and as a result, it ensures a continuous flow of high-quality
opportunities to create competitive IIP.
Innovation process models helps to identify the most promising areas of development, increase
intellectual base; organize collaborative development process with unlimited number of alternative
chains of events. According to the model, any event in any existing circuit can be a starting point for
the development of alternative events chains of and, therefore, it can source an alternative
intellectual product creation.
As a result, company provides a constant stream of ideas at the point of transition from the open area
to the internal evaluation and selection procedure. It can make the final selection quite extensive and
resource-intensive. But, meanwhile, right approach and selection procedures can justify return on
implementation and rigorous selection process — savings in the testing phase. It is also important
that all ideas, screened out at some point, will remain in the system and wait for the future prospects
for implementation.



Keywords: marketing, intellectual innovative product, management, open innovative process, system
models, process models.
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Â ñòàòüå âûÿâëåíû è ïðîàíàëèçèðîâàíû ïðîòèâîðå÷èÿ, âîçíèêàþùèå â ïðîöåññå âîñïðîèç-
âîäñòâà ìåðèòîðíûõ áëàã.
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THEORETICAL ANALYSIS OF CONTRADICTIONS ARISING IN THE COURSE OF REPRODUCTION
MERIT BENEFITS

In the clause revealed and analysed contradictions arising in the course of reproduction merit
benefits.
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Â ñòàòüå ðàññìîòðåíà ñóùíîñòü ìåðèòîðíûõ áëàã â ñîâðåìåííîé ýêîíîìèêå, äàíà èõ ñèñ-
òåìàòèçàöèÿ, âûäåëåíû ðûíêè óñëóã êóëüòóðû, çäðàâîîõðàíåíèÿ, ñîöèàëüíîãî îáåñïå÷åíèÿ,
îáðàçîâàíèÿ, íàó÷íûõ èññëåäîâàíèé, ãîñóäàðñòâåííîãî óïðàâëåíèÿ, óòî÷íåíà ðîëü ãîñóäàð-
ñòâà â êà÷åñòâå ìåðèòîðà (îïåêóíà) ïðîèçâîäñòâà îòäåëüíûõ áëàã.

Êëþ÷åâûå ñëîâà: ïðåäïðèíèìàòåëüñêèå ñòðóêòóðû, ìåðèòîðíûå áëàãà, âíåøíèå ýôôåêòû, àë-
ëîêàöèÿ ðåñóðñîâ.

e-mail: verkbund@gmail.ru

Phattakhov F.G.

MERITORNYH GOODS MARKETS IN THE IN THE MODERN RUSSIAN ECONOMY

The paper deals with the essence meritornyh benefits in the modern economy, given their ordering,
highlighted services markets culture, health, social welfare, education, research, public
administration, clarify the role of the state as Meritor (Guardian) production of certain goods.

Keywords: business structures meritornye goods, externalities, allocation of resources.
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ÊËÞ×ÅÂÛÅ ÔÀÊÒÎÐÛ ÓÑÒÎÉ×ÈÂÎÑÒÈ ÊÎÌÌÅÐ×ÅÑÊÎÉ ÎÐÃÀÍÈÇÀÖÈÈ

Â ñòàòüå àíàëèçèðóþòñÿ ïîäõîäû ê îïðåäåëåíèþ ôàêòîðîâ óñòîé÷èâîñòè ïðåäïðèÿòèÿ â
ñîâðåìåííûõ óñëîâèÿõ, âûÿâëÿþòñÿ îñíîâíûå ôàêòîðû âîçäåéñòâèÿ íà îáåñïå÷åíèå óñòîé-
÷èâîñòè. Îïðåäåëÿþòñÿ íàèáîëåå ñóùåñòâåííûå âíóòðåííèå è âíåøíèå ôàêòîðû, âëèÿþ-
ùèå íà îáåñïå÷åíèå è ñîõðàíåíèå óñòîé÷èâîñòè ïðåäïðèÿòèÿ. Â çàêëþ÷åíèå ïðèâîäÿòñÿ
ñòàòèñòè÷åñêèå äàííûå, õàðàêòåðèçóþùèå óñòîé÷èâîñòü ðîññèéñêèõ ïðåäïðèÿòèé íà ñî-
âðåìåííîì ýòàïå.
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THE KEY FACTORS OF COMMERCIAL ENTERPRISE STABILITY

The paper analyzes the main approaches towards stability factors estimation for enterprise under
current circumstances, the main factors influencing enterprises’ stability are defined. The most
significant internal and external factors defining creation and preservation of enterprise’s stability are
revealed. To make a conclusion statistical data is provided in order to characterize Russian
enterprises’ stability at the current stage of economic growth.

Keywords: stability, enterprise, factors of stability.
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REALIZATION CONTRADICTIONS OF SUBJECTS OF NETWORK BUSINESS IN MODERN
ECONOMY

In the clause revealed inconsistent nature of network business, analysed influence of network
business on condition of national economic space.

Keywords: network business, institute, institutional environment, production factors, consumer,
information technologies.
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THE IMPACT OF INNOVATIVE TECHNOLOGIES IN PRODUCTION AND CONSUMPTION OF
ELECTRICITY ON THE DYNAMICS OF THE MAIN MACROECONOMIC INDICATORS

The article addressed the issue of energy consumption and energy intensity of Russia, the main
indicators analyzed the distribution of fuel — energy resources in accordance with the order of the
government of the state program «Energy saving and energy efficiency for the period up to 2020», the



authors provide an assessment of technical capacity in various sectors of the economy as Tatarstan
and the Russian Federation as a whole.

Keywords: energy strategy, targets, primary energy, eco-efficiency, exports, energy, energy-saving
solutions, energy, energy.
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TRANSFORMATION OF LOCAL MARKETS OF CONSUMER GOODS IN THE CONDITIONS OF
MODERN ECONOMY

In the clause analysed features of local markets of consumer goods in the conditions of post-industrial
society.
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FEATURES OF TRANSACTIONAL EXPENSES OF INFORMATIZATION OF MODERN ECONOMIC
SPACE

In the clause revealed the maintenance of transactional expenses of informatization of national
economic space, analysed factors of increase in volume of transactional expenses of informatization
of national economic space in modern Russian economy.
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FEATURES OF BEHAVIOUR OF CONSUMERS IN MODERN RUSSIA

In the clause analysed features of consumer behavior in modern Russian economy.

Keywords: Consumer demand, consumer, institutional environment, income, demonstrative
consumption, investments, economic growth.
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DEMOCRATIC PRINCIPLES OF LOCAL SELF-GOVERNMENT IN THE SOVIET PERIOD

Shows the Soviet period of development of local self-government. Was the beginning of the
democratic principles of governance at local level. The situation of the state is quite different from the
principles enshrined in law and theory.
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ABOUT THE STRATEGIC CHARACTER OF MODERN ECOLOGICAL POLICY

The article discusses the peculiarity of the strategic character of modern ecological policy in Russia
and the world community in terms of developing the mechanisms of political fending of ecological risk
factors. This specific character is distinct and determined by the complex structure and functions
performed by the mechanisms of political fending of ecological risk factors.
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CONCEPTUALIZATION OF THE IDEOLOGICAL MEANINGS OF THE CONCEPT OF EMPIRE IN THE
WRITINGS OF LIBERAL SCHOLARS OF THE FIRST DECADE OF THE XXI CENTURY

Thå article analyzes some of the most important theses, definitions and concepts concerning the
representatives of the liberal ideology of the imperial political project. The author cites both domestic
and foreign researchers. General conclusion of the author of articles is the need for further more
detailed and systematic research of the issues raised.
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A MODERN CONDITION OF REGISTRATION-ANALYTICAL MAINTENANCE OF ESTIMATION OF
COST OF NOT PUBLIC COMPANIES

In clause information needs of process of estimation of cost of not public companies profitable,
comparative and çàòðàòíûì are described by the approach. The author notes lacks of modern
registration-analytical maintenance of process of estimation of cost of not public companies and their
negative influence on acceptance of administrative decisions; recommendations on improvement of
quality of information base of an estimation are offered.
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INSTITUTIONAL TRAPS FOR INVESTORS AND MANAGERS ON RUSSIAN MUTUAL INVESTMENT
FUND MARKET

The paper deals with the key institutional traps that occur as a result of national institutional system
underdevelopment in case of mutual investment funds, formalizes the contents and reasons for their
creation. To make a conclusion some measures for improving mutual investment funds institutional
environment are discussed.
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INSTITUTIONAL FORMS OF INTEGRATION ORGANIZATIONS OF REAL AND FINANCIAL
SECTORS OF ECONOMY

In the clause analysed forms of integration organizations of real and financial sectors of economy,
revealed their features.
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